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Background	

•  Of	the	social	influencers	(n=50)	included	the	
majority	were	US	based	(80%),	Caucasian	(60%),	
and	male	(65%).	Surgeons	made	up	62%	of	the	
social	influencers,	14%	were	non-surgeon	
physicians,	2%	we		researchers,	and	20%	of	the	
twi?er	handles	belonged	to	an	organizaZon.	An	
advance	degree	was	seen	in	37.5%	of	individual	
social	influencers.		

•  The	highest	ranked	influencers	exhibited	
significantly	higher	H-index	(20	±	27	vs.	12	±	10)	
and	number	of	publicaZons	(89	±	188	vs.	31	±	56)	
compared	to	the	lowest	ranked	influencers	
(p<0.05).		
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•  The	distribuZon	of	content	related	to	acute	care		
surgery	in	social	media	is	steadily	increasing.	

•  Twi?er	is	one	of	the	most	popular	social	placorms	
used	to	disseminate	informaZon.		

•  The	aim	of	this	study	was	to	idenZfied	and	
compare	the	25	highest	and	lowest	ranked	social	
media	influencers	in	the	field	of	ACS	on	Twi?er,	
with	respect	to	their	demographics,	academic	
producZvity,	and	industry	funding.	

•  Twi?er	influence	scores	for	the	topic	search	“acute	
care	”			

•  The	accounts	associated	with	the	25	highest	and	
lowest	influencer	scores	were	linked	to	individual	
names,	advanced	degrees,	specialty,	pracZce	
sefng,	locaZon	of	pracZce,	gender,	h-index,	
number	of	publicaZons,	number	of	citaZons,	NIH	
funding,	industry	funding,	the	year	they	graduated	
fellowship	

•  Individuals	in	the	top	ranked	cohort	differed	
staZsZcally	based	on	academic	success,	locaZon,	
and	occupaZon.		

•  As	social	media	conZnues	to	expand	as	a	source	of	
informaZon	for	paZents,	this	study	provides	some	
reassurance	to	the	quality	and	merit	of	content	
disseminated	by	influencers	of	Twi?er.		

1.  JM	K,	HMA	K.	Surgery	Goes	Social:	The	Extent	and	
Pa?erns	of	Social	Media	UZlizaZon	by	Major	
Trauma,	Acute	and	CriZcal	Care	Surgery	SocieZes.	
J	Emerg	Trauma	Shock.	2017;10(3):103-110.	doi:
10.4103/JETS.JETS_53_16	

2.  	Sorice	SC,	Li	AY,	Gilstrap	J,	Canales	FL,	Furnas	HJ.	
Social	media	and	the	plasZc	surgery	paZent.	Plast	
Reconstr	Surg.	2017;140(5):1047-1056.		


