TAKEAWAY: Retention efforts work best when aligned with what matters to

CUSPOINTER participants: learning, helping others, expert guidance, and convenience.
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Motivating Factors for Community Event Attendance
BACKGROUND

Study retention is critical for the success of any °
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PURPOSE

To report methods to retain participants to a 4-

year follow up observation period following a
2-year RCT.

METHODS Community Event Attendees Events Offered and Attended
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