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KEY MESSAGE IMPLICATIONS
Prevention-oriented Alzheimer's disease messages may foster more How dementia prevention messages are framed may influence

public engagement with prevention initiatives and future . !
dementia risk assessment programs. inta.uchile.cl

positive attitudes toward brain health, reduce fear of dementia, and
increase willingness to undergo predictive biomarker testing compared
with risk-oriented messages.

This study was conducted between August and December 2026,



